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Adrian

LaKenia is everything
‘FABULOUS" The Cosmetology
Instructor is known as “God's

Girl" + has a well-established
online community of Christian
females. Adrian + LaKenia met
at church. Shortly after, he
proposed + they, together, set
the internet on fire with their
conjoined brand, ‘God's Girl
meets God's Guy!”

In  March, + Compass camped out near the

Savannah River with this couple to go on a Branding

Adventure. We had a 45-minute photo session + used the
photos for both online + print materials.




At our brand photography session, LaKenia + Adrian did not disappoint!
Not only did they arrive in color coordinated attire but also with their
own content creator who captured moments of their adventure with
us! C provided the couple with 30 images.. + 2, for good luck! All
images were used in a slideshow to be shown during their reception.
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Shower
Invitation + COMPASS

Following the establishment of a brand identity for LaKenia + Adrian's
engagement marketing campaign, + Compass created an 11-paged
animated video invitation for LaKenia's birthday bridal shower. It was

personalized to include the Bride's voiceover + a gift guide.
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SHOWER

Holiday Inn & Suites | 100 Outlet Pkwy | Pooler




On JOY.com, iver + Compass create a 6-paged wedding website so the

couple could have an organized way to centralize + share information with
their guests. With a branded url + password, LaKenia + Adrian could easily
share the website with their guests + focus on other important things.
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( T Satutday, ey 10,2025

Page 6 of their website is a 16 DAYS 7 HRS 44 MINS
shared album for their guests to
share photos captured at their
events. A QR link was created
and added to the back of the God’s Girl Weds God’s Guy
wedding program. #ALoveJones
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Wedding +* Reception
Invitations + COMPASS

Additionally, + Compass was tasked to create two separate
invitations for the wedding + exclusive reception.
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THIS SERVES AS AN
EXCLUSIVE INVITATION
TO REQUEST
YOUR PRESENCE IN THE
CHURCH SOCIAL HALL,
IMMEDIATELY FOLLOWING
THE WEDDING CEREMONY,
FOR THE
PRIVATE COMMUNION
AND RECEPTION OF
THE BRIDE & GROOM.

To accept this invitation,
attendants are required to RSVP by
noon, Friday, May 2 via phone at (912;

YOU ARE FORMALLY INVITED TO THE WEDDING OF
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3:00 PM | Saturday, May 10, 2025
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Wedding
Program

WELCOME TO THE
WEDDING OF

Saturday, May 10, 2025

PRELUDE
GROOM'S ENTRANCE
PROCESSIONAL
LITURGICAL DANCE
BRIDAL MARCH
(Remain seated)
WELCOME
PRAYER
DECLARATION OF SUPPORT
SERVICE OF WORSHIP
SERMONIC SELECTION
MESSAGE
DECLARATION OF INTENTION
COUPLE’S WORDS OF AFFIRMATION
EXCHANGE OF VOWS
EXCHANGE OF RINGS
LIGHTING OF THE UNITY CANDLE
PRAYER CIRCLE
PRONOUNCEMENT
JUMPING OF THE BROOM
PRIVATE RECEPTION

UPLOAD YOUR PHOTOS TO
OUR SHARED ALBUM!
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A two-sided wedding program
was designed. On side 2, we
included a QR to the shared
photo album along with the

couple’s hashtag. Once the
proof was approved,R + C
ordered 50 programs that were
printed by a local partner in
Savannah. They were ready for
pick up on the same day of
order.



Investment

MR + MRS JONES - TO BE!

..................................... Complimentary
...... Complimentary with deposit
.............................................................. $150




On behalf of River + Compass, | would like to personally thank LaKenia
+ Adrian for allowing us to formally establish their brand as a couple. It
has been amazing watching them shine on + off the screen. | wish the
couple so many Dblessings throughout their  marriage.
CONGRATULATIONSH!

Best,

Thank you!
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EBONI THOMAS, MB

il + Brand Marketing Coach



